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Campaign
Goal:
Create brand awareness, drive online landing page traffic and market Fidelity Bank to 
business owners/customers. Created assets through on-location video production and 
commercial production leading up to May campaign launch.

Tactics:
● Google Search PPC Site Retargeting TBJ Print 
● Broadcast TV & Radio Facebook/Instagram Ads
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Google Ads - Search PPC

Average Google Search click-through rate benchmark comparison*

Across All Industries

3.17%
Consumer Services 

2.41%
Finance & Insurance

2.91%
*Source: Wordstream.com, 2019

May 2021 Campaign Performance 

Impressions

6,563
CTR

3.41%
Total Clicks

224

June 2021 Campaign Performance 

Impressions

8,419
CTR

3.61%
Total Clicks

304

7
Conversions

6
Conversions
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Google Ads - Search PPC
May & June 2021 Top Performing Keywords: (impression rank)

Search Keyword Clicks Impressions CTR

Business loans 162 4,725 3.43%

Business loan 165 4,671 3.53%

Business account 92 2,626 3.50%

Banking for business 26 719 3.62%

Business bank accounts 16 622 2.53%
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Site Retargeting
May 2021 Campaign Performance (retargeting began on 5/20/21 after building 
large enough audience through universal site pixel, running 2 creative ad sets)

Impressions

125,500
CTR

0.25%
Total Clicks

308
Attributions

-
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Site Retargeting
June 2021 Campaign Performance (retargeting began on 5/20/21 after building 
large enough audience through universal site pixel, running 2 creative ad sets)

Impressions

250,501
CTR

0.16%
Total Clicks

389
Attributions

95



Prepared by  RPM Creative

Broadcast TV 

Total for both flights (M35-64, A35-64)

Reach

92% 5.9

TV June Flight 5/31-6/20

Commercial Units

558

TV May Flight 4/27-5/23

Commercial Units

1,057

2.4M
Frequency Impressions
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Broadcast Radio 

Total for both flights (M35-64, A35-64)

Reach

20.6% 6.7

TV June Flight 5/31-6/20

Commercial Units

74

Radio May Flight 4/27-5/23

Commercial Units

148

525K
Frequency Impressions



Prepared by  RPM Creative

Added Value
TV WNCN CBS17

● Negotiated Fidelity Bank logo inclusion during morning traffic sponsorships
● Sponsorship across CBS17.COM including mobile app
● Bonus commercials at no charge throughout campaign
● Bonus week of 6/21

iHeart Radio 
● Guest feature of Fidelity Bank CEO on CEO’s to Know podcast.  Promotional spots on all Raleigh 

iHeart properties

106.1 WTKK and 99.9 The Fan Radio
● Bonus commercials at no charge throughout campaign
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Added Value
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Facebook/IG Video Ads

Audience ad set:
Finance/Credit category declaration
All persons 18+
Matching Small business, self-employment, start-up company, entrepreneurship, business owner, home business
Matching interests: Financial services, Banking, online banking, mobile banking

June 2021 Campaign Performance 

Impressions

49,413
Reach

19,735
Total Clicks

410
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Print 
6/4/21 Edition 
Page 2

6/18/21 Edition 
Page 2
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RPM-MEDIA.NET

THANK YOU.

STRATEGY
MEDIA
CREATIVE


